


The Outcomes

4 Pillars Campaign

We already know that the campaign was a huge success. But

how are we going to tell the world about it?

Channels: Facebook, Twitter, Twitter, Instagram, Linkedin and TWI’s website

Timing: 1 month campaign, with one post per day. After 1 month, post every

7 or 10 days

QOutcomes

Photo of all of the
awards won

Graphic with amount of
CV's received/roles filled

Original recruitment
video with amount of
views

Final infographic
compiling all of the
outcomes of the
campaign

Forbes

Process

Case study - Blog post
detailing end-to-end
process

Making of/showreel -
from concept to awards

Interview with creators of
the video

Client

Graphic with quote from
client reviewing TWI

Longer review posted on
our case study

Content produced in
partnership with
\Wagamama (text and/or
video). E.g. interview
about how 1o resolve
conflicts in a restaurant

PR Campaign

US and UK related media

Harvard Business Review

With such an exciting combination of factors, results couldn’t be different: the 60
day campaign that Talent Works developed for Wagamama was successful.
Interviews are still being conducted but it is expected that almost all vacancies
will be filled. In addition to that, the process was nominated for 9 awards and
managed to win two of them.

Talent

Three short video
(30s-1m) testimonials
from people that were
engaged and hired by

the recruitment process

Portraits with quote
about the recruiting
process

HR focused publications - e.g. HR Review, HR Magazine, Personnel Today

HR products publications - e.g. BrightHR

Hospitality publications

http://www.bighospitality.co.uk/Business/The-Way-of-the-Noodle-How-Wagamama-is-going-global
http://www.glassdoor.co.uk

References:

http://www.indeed.co.uk

https://www.thecaterer.com/articles/341033/the-battle-of-the-brands
http://www.howlers.co.uk
https://www.owler.com/iaApp/378737/wagamama-competitor



