


“what does the future of the Small and Medium Enterprise 
workplaces look like, and how can BrightHR help shape this.”
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Findings

“The name speaks for itself - Human Resources. A good HR is when they look after 
the employees, giving good conditions or even motivating them.”  - Iuellen Souza

“A person who knows what will really make a difference in people’s life so they will 
work willing to always help the employees ( be available ).” - Ianara Petruci

“What HR lacks the most is genuinely caring for the employees.” - Livia Marselha 

What would be the perfect HR?
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Why are employees nowadays and in near future so dependent 
on being managed by someone else?



 Educational institutions tell young people what to do with their lives 
instead of catering to individual needs.

Findings



Mismatch between what work environment will demand and 
what education offers.
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Insight

Self-management is a necessary quality of independence.



Insight

independence in teenagers should be encouraged.
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How might Bright HR lead the future of self-management and self-
coaching?
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But what is Bright Go  ?



Resolution

Bright Go! supports the need for youth to learn more about 
themselves. It does this by providing activities related to their interests 
and encouraging reflections on it. Through this, the user takes the lead 

in a process of self-discovery in an interesting and fun way. 











10-year Timeline

2016 
Launch 

Bright Go! 

2018 
Wearable Tech

2021 
Virtual Reality

2023 
Artificial Intelligence

2026 
Digital Contact Lenses



Approved partners pay us to be part of Bright Go!

Business Model



social media + broad reach of partners  
=  

Brand awareness and capillarity

Awareness



The problems of today are not the problems of tomorrow, 
but the kids of today are the adults of tomorrow.




